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A City By Choice

Our mission is to ensure you are informed of all your 
governance options and empowered to choose 
your future government.

We focus on strong citizen involvement, collaboration 
and facts. 
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Statistics
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Fall 2010 Survey Objectives

ÅMeasure community support to include 
incorporation as a governance option for Cedar 
Creek study area

ÅIdentify major community values 

ÅTarget community priorities for services
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General Statistics

Å312 of 451 participants completed survey

ſIn comparison, Riley Research and Associates polled 

392 people to predict the Oregon Governorôs Race

ÅAugust to December 2010

ÅZipskinny.com used as guideline to gauge 
demographic match to 2000 US Census data for 
97229 zip code 
ſ97229 covers over 80% of study area 
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Data Integrity

ÅDo the survey results reflect the geographic and 
demographic make-up of the community?
ſYES!! 

ÅParticipants represented  demographic and geographic 
area (appendix has more data)

ÅAccess to survey was anonymous/random
ſLocal press coverage
¶(Cedar Mill News, Oracle, Oregonian)

ſFlyers via libraries, businesses, concerts and markets
ſWebsite, e-mail, presentations
ſHOA websites
ſCedar Mill Library Computers 
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Rock Creek 
Area
27%

Bethany Area
28%

Oak Hills Area
21%

Cedar Mill 
Area
24%

Survey Participants
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< High 
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HS / GED Some 
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2yr Degree4yr Degree Grad/Pro 
Degree

N/A

Participant Education Levels  
Survey Participants Zipskinny 97229
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Revelations
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Should we investigate incorporation?

Yes! ð76% agree

Understand weõd need to pay higher 

taxes, but target less than Beaverton?

Yes! ð74% agree 

Less than 5% expressed they want no change and 

no more taxes
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90%

89%

80%

79%

78%

74%

73%

0% 20% 40% 60% 80% 100%

Contract with current service 
districts

Create proactive planning 
capacity

Local control/identity

District -based electorate

Obtain city -only revenue 
sources

Target tax rate less than 
Beaverton's

Mayor for direct representation 
in planning/policy

Chart Title

No

Maybe

Yes
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Agree with Study Objectives?



A City
3%

Metro
27%

County
54%

State
4%

Unsure
12%

Who makes decisions about 
your community plan?
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Areas for outreach/educationé

ÅWho makes decisions for us

ÅInfill

ÅTraffic management

ÅWho represents us and how does it work

ÅHow service taxes are collected and managed

ÅThe value of services and who provides them

ÅWhat will change and what stays the same
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In generalé

ÅIf change must come, majority prefer local control (~10% 

expressed anti-Beaverton)

ÅA few (~5%) express support to join existing cities

ÅCedar Mill, Rock Creek, Oak Hills and Bethany have 

strong feelings of identity

ÅSome think costs of additional services and/or city would 

be forbidding

ÅSome feel size of new entity to be too small to influence

ÅEfficient traffic flow is very important
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Community Values
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Community Values Prioritized

1. Manage growth ï97%

2. Create safe, livable streets ï97%

3. Provide efficient public service ï93%

4. Build great neighborhoods ï90%

5. Promote economic vitality ï86%
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Manage Growth Wisely

92%

90%

85%

80%

78%

76%

74%

73%

0% 20% 40% 60% 80% 100%

Sustainable community plans

Respect natural resources 

Vibrant, walkable centers

Local food sources

Infill can decrease livability

Less congestion & clean

Local electeds set growth policy

Lack proactive planning

Agree No Opinion Disagree
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Build Great Neighborhoods

91%

87%

76%

74%

61%

54%

0% 20% 40% 60% 80% 100%

School/education is paramount

More places to gather,eat & play 
closer to home

Cohesive community identity

Independent entities lack ability to 
cohesively grow

Wider roads/traffic lights endanger 
connectedness

Arts, sculptures, cultural events 
enrich neighborhoods

Agree No Opinion Disagree
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Promote Economic Vitality

86%

80%

61%

50%

0% 20% 40% 60% 80% 100%

Farm to table would strengthen 
health/economy

Local policy/leadership should 
promote our business

Chamber of commerce could be 
positive asset

Need mechanisms to promote global 
business

Agree No Opinion Disagree
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Provide Efficient Public Services

89%

84%

79%

78%

68%

61%

0% 20% 40% 60% 80% 100%

Need stronger influence in 
fiscal/project decisions 

Need elected neighborhood leaders 
to influence regional planning

Need more localized fiscal 
prioritization

Lack structure to plan/prioritize 
projects 

Local fiscal responsibility does not 
exist

City brings more funding

Agree No Opinion Disagree
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Create Safe, Livable Streets

92%

90%

74%

67%

57%

41%

0% 50% 100%

Street construction must have safe 
water management

Livability increases - safe to walk, 
bike & cross streets

House values decrease next to 
treeless/5 lane street

3 lanes better than 5 when alt. trans 
choices available

Wider roads/traffic lights endager 
community connectedness

Traffic signals increase commute 
times and reckless speeding

Agree No Opinion Disagree
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Services
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Top rated services

1. Fire protection 

2. Water/sanitary sewer 

3. Police 

4. Storm water management 

5. Recreational parks & facilities 
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93%

87%

81%

73%

65%

59%

57%

0% 20% 40% 60% 80% 100%

Fire and rescue 

Water/Sanitary

Police

Stormwater management

Recreational parks/facilities

Library 

Street maintenance

Services weõre happy withé

Happy Fair Poor
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Services to improve

Å Local representation 

Å Traffic calming/management

Å Transportation planning

Å Regional representation

Å County representation

Å Government financial management

Å Updates and periodic review of comprehensive & 
community plans
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34%

34%

30%

26%

26%

24%

24%

24%

20%

19%

17%

17%

0% 20% 40% 60% 80% 100%

Street expansion/new

Design reviews/building permits

Code enforcement

Government communications

Transit 

Government financial management

Updates to community plans

County representation

Regional representation

Transportation plannning

Traffic calming

Local representation

Services to improve

Happy Fair Poor
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Livability
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Great neighborhoods are connected 

together and have:
ÅActivities and shopping close to home

ÅLibraries

ÅParks 

ÅGreen spaces not under power lines

ÅPlanned system of walking/biking paths

ÅFarmersô markets

ÅComplete sidewalk system

ÅFinancial stability

ÅNo big box stores
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As defined by Survey Participants



Aspects of Livability

43%

38%

37%

36%

36%

33%

31%

29%

27%

26%

0% 20% 40% 60% 80% 100%

Local retail shops

National chain shops

Sidewalks

Restaurants

Farmers markets

Work close to home

Community meeting places

Public spaces/plazas

Neighborhood/community programs

Walkable, viabrant centers

Happy Fair Poor

29



Aspects of Livability ðcont.

32%

25%

21%

20%

17%

15%

13%

12%

11%

9%

0% 20% 40% 60% 80% 100%

Post Office

Connected neighborhoods

Bike lanes

Mid -block crossings

Community visioning

Community gardens

Cultural events

Teen activity centers

Formal role in regional/state é

Public arts & scuplture

Happy Fair Poor
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Recreation Priorities

96%

93%

90%

70%

69%

58%

43%

33%

33%

14%

0% 20% 40% 60% 80% 100%

Neighborhood parks

Community parks

Hiking/jogging trails

Sports fields

Swimming

Environmental Education

Tennis

Specialty park/area (bmx, é

Golf courses

Bowling

Yes No

31



Comments
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General Comments:

ÅWe need safer walking and biking routes for kids and families

ÅCommendable! Letôs go through the process and see what we learn.

ÅProtect our livability

ÅDecide our own future

ÅDo not want to be a part of Beaverton

ÅWould join an adjacent city with already established services

ÅNot another layer of government ïwhat we have works fine

ÅSeems expensive
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Voicesé

ÅñI donôt know enough about the nuts and bolts...to have much of an 
opinion.ò

ÅñHow about a trail system that winds throughout the community?ò

ÅñWe donôt have a post office to pick up packages or registered mail 
on weekends or after hours.ò

ÅñOne of our community assets is not having national chain retail 
shops ïit promotes the growth of specialty/local retail.ò

ÅñIôm tired of being voiceless.ò
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Critical thoughtsé

ÅñWe are not an urban area that should expect foot or bicycle traffic 
to be more important than cars.ò

ÅñNO one works close to home, this is a commuter living space for 
jobs in Portland. If you want to work close to home then move close 
to work.ò

ÅñWhat happened to property taxes covering all of the community 
needs without line-items for each expenditure? I view our current 
tax system a way to get around a tax limit.ò
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Additional Statistical Comparisons 

for Data Integrity
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46.7%
50.3%49.7% 50.3%

3.6%
0.0%

Male Female

Gender Comparison to 2000 
Census 

Survey Participants ZipSkinny 97229 No Answer
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1.0% 1% 1.00%

14.4%

27.5%

25.0%

29.8%

13.8%

11.2% 11.2%

18.4% 18.0%

11.8%
10.1%

18-21 22-25 26-30 31-40 41-50 51-60 61 or over

Age Comparison to 2000 Census
Survey Participants Zipskinny 97229
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94.50%

2.80% 2.50%

Own home Rent home N/A

Survey Participants 
Rent or Own Home?
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Community Vision

We envision a governance structure that will,

ſLeverage the millions in fees we pay today 

ſObtain direct influence on local, regional and 
statewide policy that impacts our livelihood

ſPlan and achieve a strong, healthycommunity

ſProvide high value services focused on safe, livable 
neighborhoods for a reasonable cost

ſValue and maintain our unique identity
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